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200 Free, Easy-to-Use Financial Literacy 

Activities 

October is National Financial Planning Month and a great time to introduce K-12 
students to some of the skills they’ll need to manage their money now and when they 
become adults. 

The CFPB offers more than 200 free, easy-to-use financial literacy activities designed to 
support K-12 students along their journeys to financial well-being. The activities can be 
incorporated into any school subject and come with step-by-step teacher guides and 
student materials. You don’t have to be a financial expert to use them. The activities can 
be done at home or in the classroom, and most activities can be done electronically – 
no printing necessary. 

https://mail.google.com/mail/u/0/#m_-2347086820820088647__Toc54161389
https://mail.google.com/mail/u/0/#m_-2347086820820088647__Toc54161390
https://mail.google.com/mail/u/0/#m_-2347086820820088647__Toc54161391
https://mail.google.com/mail/u/0/#m_-2347086820820088647__Toc54161392
https://mail.google.com/mail/u/0/#m_-2347086820820088647__Toc54161393
https://mail.google.com/mail/u/0/#m_-2347086820820088647__Toc54161394
https://mail.google.com/mail/u/0/#m_-2347086820820088647__Toc54161395
https://mail.google.com/mail/u/0/#m_-2347086820820088647__Toc54161396
https://mail.google.com/mail/u/0/#m_-2347086820820088647__Toc54161397


These activities help students develop and practice skills that lay the groundwork for 
financial planning decisions later in life. Here are a few highlights: 

Elementary school 

 Saving for this or that - gets K-3 students moving while they learn about 
saving. Students sit or stand to choose between two fun savings goals. For 
online learning, students can instead raise one or both hands to choose a goal. 

 Making spending choices - features an online storybook about Money 
Monsters—colorful characters who have a lot to learn about money—and 
shows K-3 students what it really costs to get a pet. Students listen to the story 
and then pretend to choose a pet based on how much time and money it takes 
to own it. 

Middle school 

 Meeting your future self - as students write a letter from their future selves to 
their current selves. This exercise, also appropriate for grades 4-5, shows 
students how saving money can help them get the future they want. 

 Understanding who shapes your money decisions - introduces students to 
“money styles,” the different ways people make choices about money. Also 
appropriate for grades 9-12, this activity helps students explore their own 
money styles and understand how the people around them may influence their 
money choices. 

High school 

 Reflecting on needs versus wants - encourages students to determine which 
of their spending choices are needs or wants and to consider whether to 
change any of their spending habits. 

 Composing songs and verse about paying for college - offers a creative way 
to get students thinking about ways to pay for college. Students review federal 
websites on financial aid and write a song, rap, or poem based on their 
research. 

For more K-12 financial literacy activities, please visit our searchable database. You also 
can order free financial literacy materials for your classroom. 

Why Networking for Your Career Matters 

Does networking with professionals, family, friends, teachers, and people you have just met give you chills or excite 
you? How does your personality fit with networking? 
 
Whether you love it or hate it, networking is an important part of the job search. From attending events to developing 
a strong LinkedIn profile and visiting professional conferences, you can find jobs through networking that might not be 
listed online or advertised. 

Networking isn't at the top of everyone's To-Do list. Networking can be time consuming, awkward, and 

sometimes exhausting. But there is no greater power than having a wide network. Good networking will help you land 
a job faster and give you support throughout your career. 

https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDAsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDEwMTQuMjg3MzkwMjEiLCJ1cmwiOiJodHRwczovL3d3dy5jb25zdW1lcmZpbmFuY2UuZ292L3ByYWN0aXRpb25lci1yZXNvdXJjZXMveW91dGgtZmluYW5jaWFsLWVkdWNhdGlvbi90ZWFjaC9hY3Rpdml0aWVzL3NhdmluZy10aGlzLXRoYXQvP3V0bV9zb3VyY2U9Z292RGVsaXZlcnkmdXRtX21lZGl1bT1lbWFpbCZ1dG1fY2FtcGFpZ249b2N0XzIwMjAifQ.iSZLW7Hzog_K9OeHRIYcSJE2L7fHvKn8Q8IIKtkXLZw/s/702091450/br/86857620197-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDEsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDEwMTQuMjg3MzkwMjEiLCJ1cmwiOiJodHRwczovL3d3dy5jb25zdW1lcmZpbmFuY2UuZ292L3ByYWN0aXRpb25lci1yZXNvdXJjZXMveW91dGgtZmluYW5jaWFsLWVkdWNhdGlvbi90ZWFjaC9hY3Rpdml0aWVzL21ha2luZy1zcGVuZGluZy1jaG9pY2VzLz91dG1fc291cmNlPWdvdkRlbGl2ZXJ5JnV0bV9tZWRpdW09ZW1haWwmdXRtX2NhbXBhaWduPW9jdF8yMDIwIn0.zdggXeKcaDjtQX3ZTQrpsxIXW6_KWXRYogpgC2OItUg/s/702091450/br/86857620197-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDIsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDEwMTQuMjg3MzkwMjEiLCJ1cmwiOiJodHRwczovL3d3dy5jb25zdW1lcmZpbmFuY2UuZ292L3ByYWN0aXRpb25lci1yZXNvdXJjZXMveW91dGgtZmluYW5jaWFsLWVkdWNhdGlvbi90ZWFjaC9hY3Rpdml0aWVzL21lZXRpbmcteW91ci1mdXR1cmUtc2VsZi8_dXRtX3NvdXJjZT1nb3ZEZWxpdmVyeSZ1dG1fbWVkaXVtPWVtYWlsJnV0bV9jYW1wYWlnbj1vY3RfMjAyMCJ9.UkcyKngV5WtXbfAA-SnSR8VNwwkmLg0PBD-qkwW87V0/s/702091450/br/86857620197-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDMsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDEwMTQuMjg3MzkwMjEiLCJ1cmwiOiJodHRwczovL3d3dy5jb25zdW1lcmZpbmFuY2UuZ292L3ByYWN0aXRpb25lci1yZXNvdXJjZXMveW91dGgtZmluYW5jaWFsLWVkdWNhdGlvbi90ZWFjaC9hY3Rpdml0aWVzL3VuZGVyc3RhbmRpbmctd2hvLXNoYXBlcy15b3VyLW1vbmV5LWRlY2lzaW9ucy8_dXRtX3NvdXJjZT1nb3ZEZWxpdmVyeSZ1dG1fbWVkaXVtPWVtYWlsJnV0bV9jYW1wYWlnbj1vY3RfMjAyMCJ9.qzdPri_MuyRCwf259sT4Auej6Qd3nhq8egKd9_dRfQg/s/702091450/br/86857620197-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDQsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDEwMTQuMjg3MzkwMjEiLCJ1cmwiOiJodHRwczovL3d3dy5jb25zdW1lcmZpbmFuY2UuZ292L3ByYWN0aXRpb25lci1yZXNvdXJjZXMveW91dGgtZmluYW5jaWFsLWVkdWNhdGlvbi90ZWFjaC9hY3Rpdml0aWVzL3JlZmxlY3RpbmctbmVlZHMtdmVyc3VzLXdhbnRzLz91dG1fc291cmNlPWdvdkRlbGl2ZXJ5JnV0bV9tZWRpdW09ZW1haWwmdXRtX2NhbXBhaWduPW9jdF8yMDIwIn0.GFwQvJkoe43qmhkE79YSE20aGYyFahfhKNoXu4M8DMc/s/702091450/br/86857620197-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDUsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDEwMTQuMjg3MzkwMjEiLCJ1cmwiOiJodHRwczovL3d3dy5jb25zdW1lcmZpbmFuY2UuZ292L3ByYWN0aXRpb25lci1yZXNvdXJjZXMveW91dGgtZmluYW5jaWFsLWVkdWNhdGlvbi90ZWFjaC9hY3Rpdml0aWVzL2NvbXBvc2luZy1zb25ncy12ZXJzZS1wYXlpbmctY29sbGVnZS8_dXRtX3NvdXJjZT1nb3ZEZWxpdmVyeSZ1dG1fbWVkaXVtPWVtYWlsJnV0bV9jYW1wYWlnbj1vY3RfMjAyMCJ9.CKBehx24GV1IH2AzAGAiH_QDL9OUH1ZawIaRjEfymBg/s/702091450/br/86857620197-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDYsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDEwMTQuMjg3MzkwMjEiLCJ1cmwiOiJodHRwczovL3d3dy5jb25zdW1lcmZpbmFuY2UuZ292L3ByYWN0aXRpb25lci1yZXNvdXJjZXMveW91dGgtZmluYW5jaWFsLWVkdWNhdGlvbi90ZWFjaC9hY3Rpdml0aWVzLz91dG1fc291cmNlPWdvdkRlbGl2ZXJ5JnV0bV9tZWRpdW09ZW1haWwmdXRtX2NhbXBhaWduPW9jdF8yMDIwIn0.sxqUTia5mPGbHNaNJqzrFwfATkR-hcheUYn8OYz_ems/s/702091450/br/86857620197-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDcsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDEwMTQuMjg3MzkwMjEiLCJ1cmwiOiJodHRwczovL3B1ZWJsby5ncG8uZ292L0NGUEJQdWJzL0NGUEJQdWJzLnBocD9OYXZDb2RlPVhBJkNhdElEPTM3JlBIUFNFU1NJRD1oOGdjc28yMThycW03djlrNjFxdm8zY280bD91dG1fc291cmNlPWdvdkRlbGl2ZXJ5JnV0bV9tZWRpdW09ZW1haWwmdXRtX2NhbXBhaWduPW9jdF8yMDIwIn0.exBc5PB2wAhLD1f147BDDHZGn1j8HTj1UW2WVKhcz5o/s/702091450/br/86857620197-l


Active networking is vital to career growth. It’s about building long-term relationships and a good reputation over 

time, often several years. It involves meeting and getting to know people who can assist you and who you can 
possibly help in return. 
 
Attending meetings and social events hosted by your student association, or attending local Rotary Club or Chamber 
of Commerce meetings, is a great way to connect with people in your field. Most professional associations welcome 
students to their meetings, and they may introduce student visitors. If you are lucky enough to be introduced, you will 
get your name out to the business community while you’re still in school. Then you can stay in touch until you are 
ready for job hunting. 

Don't be shy about becoming a networker. Here's how you can improve your networking skills throughout your 

career. 
1.      Ask a question. This can be as simple as, "Do you live nearby?" Any question will get a conversation 
started. 
2.      Be curious. "Do you attend these meetings (or this event) often?" 
3.      Comment on a shared experience. "Did you enjoy the speaker tonight?" 
4.      Observe. Who are the individuals others mingle with? 
5.      Find connections between you and others. Do you and they have similar interests?  
6.      Find the differences between you and others and learn from them. Do they work in a field you haven't 
considered?  
7.      Be yourself. Avoid trying to be someone you are not.  

Action: Who are professionals and non-professionals in your community you can network with now and continue to 

stay in touch with until you are ready to job shop? 

© Career Solutions Publishing 

  

Inspire Tour Members with DECA Talks 

DECA Talks are a series of thought-provoking messages delivered by former executive 
officers. Whether your members are looking for advice on connecting with others, a roadmap 
to achieving their goals or tips for overcoming setbacks, DECA Talks provide a 10 to 15-
minute dose of thought-provoking inspiration from leaders who have been there, done that. 

 

After watching each DECA Talk, use the Classroom Discussion Guides as: 
        A guide to classroom discussion, even virtually 
        A written reflection by DECA members 
        A guide to small group or breakout room discussion 
        A discussion starter on a virtual forum 

  
PERFORMANCE INDICATORS 
This classroom connection will provide instructional resources to introduce the following 
National Curriculum Standards: 
  

        Set personal goals 
        Assess risks of personal decisions 
        Demonstrate honesty and integrity 
        Exhibit a positive attitude 
        Demonstrate responsible behavior 
        Take responsibility for decisions and actions 

 

Six Business Ideas for Young Entrepreneurs 

Many young people dream of starting their own small businesses to escape the rat race. However, to 

achieve this, it's vital to understand that a business is more than a passion project—it's an organized 

https://www.decadirect.org/2019/12/11/deca-talks-conversations-with-current-and-former-executive-officers/
https://www.decadirect.org/content/uploads/2020/03/DECA-Talks-Discussion-Guides.pdf


system used to create and channel value in exchange for revenue. To ensure that your business 

delivers good value, you must have the right product or service, in addition to the best business skills. 

With that in mind, here are six fantastic business ideas that'll kickstart your entrepreneurial journey. 
  
Read the article for details on these suggestions: 

1.     Purchase a franchise 
2.     Launch an e-commerce business 
3.     Retail arbitrage 
4.     Start a cleaning service 
5.     Become a life or business coach 
6.     Promote your course on e-learning platforms 

  

Read More 

 

The Benefits of Hiring an Influencer for 

Hospitality Marketing 

The 2020 tourist and holiday season is unlike any other the industry has ever dealt with, but that 

doesn't mean that there is no demand. Given the pace of change this year, you'll likely need to 

reframe and adapt your digital marketing strategy in order to compete more effectively. If you're 

looking to embrace new avenues for hotel marketing, one option that ticks all the boxes is influencer 

marketing. 
  
Influencers for Hospitality Marketing 
Influencers have been a part of modern hotel marketing strategies for several years now, and it could 

be argued that influencers have played a key role in traditional hotel marketing for many decades. 

Think of how The Ritz in Paris became synonymous with icons like Coco Chanel and Ernest 

Hemingway - who they've named their old world cocktail bar after. Hospitality marketing has 

arguably always been ideally positioned to make the best use of influencers. The space attracts those 

looking for trends and personal experiences, and today's influencers are able to deliver the invaluable 

experience of walking in the customer's footsteps. 
  
5 Benefits of Using Influencers for Hospitality Marketing 
Influencer marketing, whether it is for hotel marketing or anything else, can be a very divisive topic - 

but like any other hotel marketing strategies, if you take the right approach - and partner with the 

right influencer for your brand - it can be incredibly rewarding. 
  

Read More 

 

Fifty Most Marketable 2020:  Discover 

Where True Value Lies in Sports Marketing 

It is no secret that marketing budgets are being squeezed in the wake of the coronavirus pandemic, 
and it will certainly come as no surprise that spending on sports sponsorship is being more 
scrutinized than ever before. What is perhaps less understood, particularly in this age of 
fragmented media and splintered attention spans, is how professionals in sport can achieve real 
bang for their marketing buck. 

https://iteachmarketing.wixsite.com/so/26NJQEklM/c?w=-WjszJ-98VkSnhGazoR9d2Zv9sSx14RsQOgNYbVci_c.eyJ1IjoiaHR0cHM6Ly9uZXdzd2lyZS5uZXQvbmV3c3Jvb20vYmxvZy1wb3N0LzAwMTI0MzQ5LTYtYnVzaW5lc3MtaWRlYXMtZm9yLXlvdW5nLWVudHJlcHJlbmV1cnMuaHRtbCIsInIiOiJmM2UzY2Y3MC1mZWVhLTQyOTEtYjE3Mi02MTlhZGE4NDY1YmQiLCJtIjoibWFpbCIsImMiOiIxZjg5MTRkNy1kYjZlLTQ5MDEtODcyOC0zYjE2MzJlNTVkY2QifQ
https://iteachmarketing.wixsite.com/so/26NJQEklM/c?w=FUioRfxCoIGUhA37JLOLrENgNdiRsn9XQfFb_hkEAXs.eyJ1IjoiaHR0cHM6Ly93d3cuaG9zcGl0YWxpdHluZXQub3JnL29waW5pb24vNDEwMDg1NS5odG1sIiwiciI6IjkzYWE5N2RkLTk5NzMtNGUyNS1jN2UxLThhMjEzNmE4YmMyZSIsIm0iOiJtYWlsIiwiYyI6IjFmODkxNGQ3LWRiNmUtNDkwMS04NzI4LTNiMTYzMmU1NWRjZCJ9
https://iteachmarketing.wixsite.com/so/26NJQEklM/c?w=AaECOxF18HNWtq00Fset8xmDrTCDQb4WqK2QE4Fs7I8.eyJ1IjoiaHR0cHM6Ly93d3cuc3BvcnRzcHJvbWVkaWEuY29tL21hZ2F6aW5lX2ZlYXR1cmVzL2Nvcm9uYXZpcnVzLXNwb25zb3JzLXNwb3J0cy1wYXJ0bmVyc2hpcHMtc3RyYXRlZ3ktYnVkd2Vpc2VyLWhzYmMtcmVkLWJ1bGwiLCJyIjoiN2MzYjUzODMtZTFiMC00MzRhLTAxN2ItMjQ2MzdkZjBmNWY3IiwibSI6Im1haWwiLCJjIjoiMWY4OTE0ZDctZGI2ZS00OTAxLTg3MjgtM2IxNjMyZTU1ZGNkIn0


  

For the past decade, SportsPro’s 50 Most Marketable (50MM) platform had always endeavored to 
do just that, namely by identifying which athletes offered the best value for money and 
possessed the greatest potential to become breakthrough endorsers over the coming three-year 
period. But, in retrospect, focusing on sportsmen and women alone only offered a limited view of 
where value lies in sports marketing. 

  

It is for that reason that, this year, SportsPro’s global 50MM rankings have been expanded for the 
first time to include separate top 50 lists for brands and properties - including leagues, teams, 
governing bodies and major events - as well as athletes. 

  

With the help of three leading data and measurement companies 
- Nielsen, Hookit and SponsorPulse - the collective intention was to paint the clearest and most 
complete picture yet of where value lies in sports marketing. And with the aforementioned belt-
tightening in mind, the goal was also to enable sports marketers to make sponsorship decisions 
more quickly and intelligently than ever through the application of in-depth data analysis, advanced 
social media monitoring, and real-world consumer insights. 
  

Read More 

 

How to Improve Your Content Strategy with 

Influencer Marketing 

Influencer marketing is still one of the most effective digital marketing techniques, and it continues 
to rise regardless. One benefit of influencer marketing is that it creates new channels for brands to 
directly communicate with their customers. As more than half of the world is now on social media, 
it’s safe to say that influencer marketing will only become more powerful as a marketing 
technique.   

  

For a business to be successful in today’s world, they need to have a very solid content strategy. 
This is because the buyers are now well-informed and are smart as well. This is why it is essential to 
leverage influencer marketing. It will only help improve their content strategy, help them reach 
their audience, and, subsequently, aid their growth.   

  

For your influencer marketing to be successful, you also have to find the right influencers. An 
influencer isn’t just someone with a large following on social media (which is essential for all 
influencers). What marks out an influencer is the influence that they have on their followers 
directly.   

https://iteachmarketing.wixsite.com/so/26NJQEklM/c?w=2H1PwZNWdd4Da12FKR3v8T2E_31gcD14oqDVnsuXm0Y.eyJ1IjoiaHR0cHM6Ly81MG1tLnNwb3J0c3Byb21lZGlhLmNvbS8iLCJyIjoiN2MzYjUzODMtZTFiMC00MzRhLTAxN2ItMjQ2MzdkZjBmNWY3IiwibSI6Im1haWwiLCJjIjoiMWY4OTE0ZDctZGI2ZS00OTAxLTg3MjgtM2IxNjMyZTU1ZGNkIn0
https://iteachmarketing.wixsite.com/so/26NJQEklM/c?w=rJorItfAESOjVryRNVBGw0ZNiZyEXBz0vKgVVFiMIMA.eyJ1IjoiaHR0cHM6Ly93d3cuc3BvcnRzcHJvbWVkaWEuY29tL2FuYWx5c2lzLzUwLW1vc3QtbWFya2V0YWJsZS0yMDIwLXNwb3J0cy1tYXJrZXRpbmctc29jaWFsLW1lZGlhIiwiciI6IjE0NTFiZjA3LTNhNjctNGMwMS0xYjA3LTE3Y2E1ZTU2ZGRiNSIsIm0iOiJtYWlsIiwiYyI6IjFmODkxNGQ3LWRiNmUtNDkwMS04NzI4LTNiMTYzMmU1NWRjZCJ9
https://iteachmarketing.wixsite.com/so/26NJQEklM/c?w=SEjk7OQZ3smacG9S9w-LAzeWBUYt5m3ddLL39DG-n2k.eyJ1IjoiaHR0cHM6Ly93d3cuZGlnaXRhbG1hcmtldG5ld3MuY29tLzE1LWZyZWUtdmlzdWFsLXNvY2lhbC1tZWRpYS1jb250ZW50LWNyZWF0aW9uLXRvb2xzLWZvci1tYXJrZXRpbmcvIiwiciI6IjJmNjg1YzlmLWZiZTctNGU1NC05ZDNlLWY4MzUzMjJiYmU4MSIsIm0iOiJtYWlsIiwiYyI6IjFmODkxNGQ3LWRiNmUtNDkwMS04NzI4LTNiMTYzMmU1NWRjZCJ9


  

Over the years, consumers became accustomed to and got tired of paid ads. Hence the change in 
marketing strategy was necessary. The good thing is that influencers can effectively communicate 
and engage their followers on their social networks. These influencers are reputable and have 
integrity, not much different from celebrities, etc. Many social media users often lookout for posts 
from their favorite influencers, which might be feedback about a brand or product.   
  

Read More 

 

Articles of Interest 

Walmart eyes TikTok for social commerce, fulfillment 

Walmart is negotiating to purchase a 7.5% stake in TikTok's US assets and is discussing 

with app executives ways in which it can expand its customer reach, simplify social 

commerce and bolster shipping capabilities for product purchases, says CEO Doug 

McMillon. Walmart is bidding for ByteDance-owned TikTok along with Oracle and must gain 

government approval before a deal is finalized. 

 Full Story: CNBC 

  

Amazon reports billions in 3rd-party Prime Day sales 

Third-party seller sales topped $3.5 billion for this year's Amazon Prime Day, up almost 

60% from 2019 and outpacing Amazon's overall retail business, the company announced 

Thursday. Amazon did not release total sales figures but called the sale on Tuesday and 

Wednesday its "two biggest days ever for third-party sellers." 

 Full Story: Business Insider  

  

"Missile Mail" got closer to blasting off 

Why it matters: Forget "Next-Day" mail ... how 'bout "Next-Hour" mail? The US 

government is rekindling its effort to develop a system for delivering goods and services 

anywhere in the world within an hour. Spoiler alert: SpaceX is involved. 

 Full Story: Popular Science  

  

Google let people "hum to search" the name of songs 

Why it matters: The new tool listens to users hum, whistle or sing the song they have stuck 

in their head and then leverages artificial intelligence to name that tune. Of course, you'll 

probably never need such a tool if you have this Catchy Song stuck inside your head. 

Foodies shoulda blamed Canada 

https://iteachmarketing.wixsite.com/so/26NJQEklM/c?w=Mmhsoylh6pQ2P2znTcQdcjWd0-wHb2KNQdUNQoT_7xo.eyJ1IjoiaHR0cHM6Ly93d3cuZGlnaXRhbG1hcmtldG5ld3MuY29tL2hvdy10by1pbXByb3ZlLXlvdXItY29udGVudC1zdHJhdGVneS13aXRoLWluZmx1ZW5jZXItbWFya2V0aW5nLyIsInIiOiJhMjBhY2RjMC1mOTg0LTQ1NjctYmYxZi1mMjEwZThjNTBlOWYiLCJtIjoibWFpbCIsImMiOiIxZjg5MTRkNy1kYjZlLTQ5MDEtODcyOC0zYjE2MzJlNTVkY2QifQ
http://r.smartbrief.com/resp/mRgCCIrmuAsurqbgfDzfdIfCGHGG?format=multipart
http://r.smartbrief.com/resp/mRgCCIrmuAsurqbgfDzfdIfCGHGG?format=multipart
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Why it matters: This article is fun look at the true origins of foods that are associated with 

the locales included in their names. If you are someone who abhors Hawaiian pizza or 

California Rolls, you shouldn't be blaming the folks in the Aloha and Golden states. Blame 

the Canucks! 
 Full Story: Atlas Obscura  

Twinkies weren't as everlasting as you thought 

Why it matters: I can neither confirm nor deny that there is currently a Twinkie sitting in the 

door of my fridge as part of a "science project" my kids started a long, long time ago. 

However, I can confirm that if such a Twinkie does indeed exist in my fridge, it definitely 

doesn't look like the one in this story. I can also confirm that if the Twinkie that may or may 

not be in my fridge is ever consumed, it will not be consumed by me. 
 Full Story: National Public Radio  

  
  

  

  
  

Quotable Quote 

Never stand begging for that which you have the power to earn. 
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