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CTE CURRICULUM TUTORIAL 2020 

Please go to the CTE homepage to view a short video on how to access course 
frameworks, student competency records and other related documents.  This is very 
informative and should address the questions you are having about program planning 
materials you need. 

CONSUMER BEHAVIOR, MARKETING RESEARCH AND POPULAR 
BRANDS VIRTUAL PROJECT 

Virtually bring a research analyst to your (virtual or in-person) classroom on-
demand! 
In a 25-minute video presentation, Erinn Murphy with Piper Sandler discusses marketing 
research and key findings from the most recent Gen Z research study. In addition to the guest 
lecturer, DECA has provided a lesson plan featuring the Piper Sandler Taking Stock with 
Teens market research survey. Your students will participate in an actual marketing research 
study. 
PERFORMANCE INDICATORS 
This classroom connection will provide instructional resources to introduce the following 
National Curriculum Standards. 

     Explain the concept of market and market identification. 
     Explain factors that influence customer buying behavior. 
     Describe the need for marketing data. 
     Describe the use of technology in the marketing-information management function.   
     Explain the characteristics of effective data-collection instruments. 
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MARKETING TEACHER OPENINGS 

Pittsylvania County 

https://www.pcs.k12.va.us/, go to the jobs tab, then to vacancies.  

  

DO YOU USE AN EMBROIDERY MACHINE? 

If you are using an embroidery machine at your school, would you please email Jason Uhry at 
Sherando High School in Frederick County at uhryj@fcpsk12.net. He has questions that you can 
help him with. 

PACING GUIDES 

If you have pacing guides for the following courses, would you please share them with Karen Gray in 
Chesapeake City at karen.gray@cpschools.com.  She has five preps for the coming year and these 

two are new ones for her. 

Travel, Tourism, and Destination Marketing- 8159 

Entrepreneurship Education 9093 

ARTICLES OF INTEREST 

Financial experts were bullish on Facebook 

Why it matters: Despite a turbulent past couple of years, Facebook looks poised to 

become the next trillion-dollar US company. Its stock hit an all-time high Tuesday, closing at 

$280.82 per share. 

 Full Story: CNBC  

  

Could still include going to New York Fashion Week 

Full Story: Hypebeast (8/26)  

Amid Pandemic Concerns, KFC Suspends 'Finger Lickin' Good' Slogan 

Fantasy football? 

Five months ahead of the Super Bowl, brands and agencies are pondering 
whether the Big Game will even happen—and whether they should be working 
on spots that might never run in front of the largest audience of the year. 

“You have to take a ‘let’s assume it’s happening’ approach, but build backup 
plans and adjust if things change,” David Campanelli, chief investment officer 
at Horizon Media, tells Ad Age’s Jeanine Poggi and E.J. Schultz. Agencies like 
VaynerMedia and TBWA\Chiat\Day New York are moving forward, too, 
though tentatively, like with many projects during the pandemic. 
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For its part, CBS is still selling spots in the game for a Super Bowl-sized price, 
$5.5 million for 30 seconds, in line with what was charged last year. But 
brands with cash on hand might not be taking a huge risk, at least in terms of 
the media buy, since CBS has agreed to refunds if the game is canceled. The 
question is whether fans will even tune in. 

“It will either be the least-watched Super Bowl of all time or most-watched,” says Rob 
Reilly, global creative chairman at McCann Worldgroup. “I don’t think it will fall in the 
middle, so it is a big bet to take.” 

  

Nice people were just following orders 

Why it matters: If you've ever wondered why inherently nice people do unseemly things at 

work, there's now research that offers an explanation. A new study has found a correlation 

between obedience and less empathy and guilt. Actions speak louder than words, but does 

morality speak louder than job security? 

 Full Story: Fast Company online 

An Apple store in Singapore floated on water 

Why it matters: Singapore is now home to the world's first floating Apple retail store. Little 

is known about the interior of the store, but renderings of the outside look ridiculously cool. 

More importantly, it's a major statement from Apple that the future of retail might be 

changing, but storefronts are far from dead. 

 Full Story: The CEO Magazine 

Family brands 

“As schools start back up around the country with some families jumping back into virtual schooling 

while others juggle ‘hybrid’ setups combining in-person instruction and at-home learning, there’s 

more opportunity for brands to address parental struggles in fresh ways,” writes Ad Age Creativity 

editor Ann-Christine Diaz. 

Ad Age looked at how brands are approaching the back-to-school season. They are coming up with 

creative ways to repackage their products to appeal to parents dealing with the pandemic. 

Ad agency Terry & Sandy tells Ad Age that its advice is to embrace imperfections. Show the chaos 
of the home that everyone understands now. One example was a recent spot by BJ’s Wholesale 
Club, which went with a messy yet accurate portrayal of mealtime.This is where your content goes. 
Notice that the style used in this section is called Normal. You can insert whatever content you like 
here. 

Burger sting 

A Twitch campaign went a little awry for Burger King. The restaurant chain was called out for 

invading video creators’ space there. 
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Burger King sought to use Twitch’s donate function to give $5 to people livestreaming on the site for 

a living. Twitch has a feature that reads out the text from people who donate, and in this case Burger 

King set the text-to-speech to promote its $5 value meal. Some creators felt like it was a slimy move. 

“This activation was meant to be a fun-spirited experiment on the platform using a new functionality,” 
the agency behind it, David Madrid, said in an emailed statement to Ad Age. “While it was well-
received by the players we engaged with, we value and respect the recent feedback from the Twitch 
community.” 

  

CVS ad tech 

The pharmacy chain CVS launched a media network on Monday. This makes the pharmacy giant 

just the latest retailer to open an ad platform so marketers can buy online ads powered by its deep 

data insights into consumers. 

“This ‘closed loop’ system, in which CVS can use its own shopper data to show brands which ads 
and which placements are resonating with sales, could be particularly valuable to advertisers looking 
to avoid risk during the current economic climate,” writes Ad Age’s Adrianne Pasquarelli 

HOT TOPICS 

Amazon takes over Toys R Us order fulfillment 

Walmart turns to retention amid surge in online sales 
 
Amazon to add 3,500 corporate jobs in 6 US cities 

  

POINT TO PONDER 

The most enriching good habit:  Complimenting others. 
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