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Curriculum Revision Teams for 2020-2021 

It is time to prepare for revising courses that will be implemented in school year 2021-2022.   If 

you are teaching or have ever taught the courses being revised, please consider participating.  If 

you were on the team the last time the course was revised, it is very important for you to be 

involved again.  Teachers and business partners meet together to decide what should be taught to 

prepare Virginia students to be successful in the workforce or progression to postsecondary 

education.   
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After the meeting of business and industry and teachers, virtual work will be divided among the 

teachers to help finalize the framework.  An honorarium of $150 will be paid for the completed 

virtual work.   

The following courses are to be reviewed: 

Sports and Entertainment Marketing (8175) 

Sports and Entertainment Management (8177) 

October 1 – Curriculum team meeting 

October 1- November 13 – Virtual work 

Digital and Social Media Marketing (8125) 

October 22 – Curriculum team meeting 

October 22 – December 4 – Virtual work 

Marketing Management (8132) 

November 12 – Curriculum team meeting 

November 12-December 18, 2020 – Virtual work 

To sign up, please go to https://p1pe.doe.virginia.gov/cteaps/.   

Career Success Stars Nominations for 2020-

2021  

The Office of Career, Technical, and Adult Education is seeking nominations of former CTE 

students in their 20s and 30s who qualify for recognition as one of the Commonwealth’s 

brightest Career Success Stars.  The individual success stories will be featured as video profiles 

on the Virginia Department of Education (VDOE) website highlighting how CTE programs 

provide skills for career success. 

Selection considerations will include diverse representation by gender, race/ethnicity, and 

statewide regional locations.  Individuals will be selected to represent each of the 17 career 

clusters listed below.  Also, there will be a featured story representing an active military 

personnel.  Once selections are made, individuals will be contacted to schedule an appointment 

for a photograph and video recording session.  Additionally, parents of some of the Career 

Success Stars will be interviewed and featured on the VDOE website. 

Please complete the CTE Career Success Stars Referral form for each former student, and submit 

it by May 15, 2020. 

The 2019-2020 Career Success Stars videos will be posted to the VDOE website soon. 

Six Tips for Generating Website Traffic With 

a Limited Marketing Budget   

Picture this: You're a marketing coordinator, you've been tasked with the responsibility of attracting 
consumers to your brand, and you need to make your boss happy. However, when you see your funding, 
you're disappointed. You're thinking to yourself, "How am I supposed to roll in the big bucks with a small 
marketing budget?" 
  

https://p1pe.doe.virginia.gov/cteaps/
https://forms.gle/BSkE2vwK54GqGE1B8


As the founder of a digital marketing agency, I've found that the misconception you need an endless, 
explosive marketing budget to get anywhere online is a myth. Truth be told, if you do enough strategic 
planning from the outset and aim at realistic, targeted outcomes, you can achieve success with a limited 
budget. 
  
Digital marketing doesn't have to be expensive. 
From my perspective, digital marketing shouldn't be expensive. You need to plan the channels and 
resources you'll allocate to your marketing efforts overall. It doesn't matter if it's SEO, pay-per-click 
advertising or social media marketing, no matter what platform you're looking at tackling, you can 
dominate it with careful strategy and refinement. 
  
You might choose to work with an agency to help you, or you can do this on your own. Do keep in mind, 
however, that if you're not a marketing expert or are trying to learn the ropes from the very beginning, 
your budget can quickly be eaten up. Ensure you're weighing all of the options you have on-hand and 
eliminating those that could potentially chew up your marketing dollars unnecessarily. 

  
From: The Edge Marketing News  
  

Read More 

 

Is Esports Prepared for the Coming Influx of 

Freed-up Marketing Spend?   

PwC's global esports leader Andy Fahey claims that under lockdown esports is the “only competitive 
‘sport’ in town”. So far, The Grand National, Formula 1, Moto GP, Spain’s La Liga and Nascar have all run 
digitally. There's more to follow and an increasing likelihood that more esports will fill depleted 
broadcast schedules. 
  
Prior to the Covid-19 outbreak, sports revenues were predicted by PwC to rise from $980m in 2019 to 
almost $1.8bn by 2023, a prediction that is being revised upwards by the accounting group. 
  
In esports, the live stadium spectacle is gone, but the competition endures. 
  

Some competitions are pivoting to play-from-home models. There is a swell of players too; in the 

first week of lockdown, telecom giant Verizon said US domestic peak-hour online gaming was up 
75%. This trend is consistent across the globe. 
  
Esports could also pull spend from other marketing channels. By the end of lockdown, Fahey says that 
new investors and commercial partners will likely be attracted to the space. Chester King, chief 
executive of the British Esports Association, is pinning his hopes on it happening. ”Sponsors who have 
taken their money out of live sports will have the revenue to invest with us,” he tells The Drum. 
  
The opportunity is clear. But it won't be an easy jump for many when few decision-makers truly 
understand the space. 
  
From: The Edge Marketing News 
  

Read More 
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Top 10 Marketing Ideas to Keep Your 

Business Alive   

Business and organizations are experiencing a slew of unprecedented challenges due to the COVID-19 

virus, but what are some of the opportunities you can claim amid the chaos and uncertainty? 

  

There are many ways that you can promote and maintain your business or organization during this time, 

and many of them might have been things you were doing already. So we’ve compiled a quick list of Top 

10 Marketing Ideas that can help keep your business alive: 

  

1.  Promote the purchase of gift certificates deals and provide a link. For example: “Buy a $50 gift 

certificate and receive a free (service or product).” The easier and more enticing you make it to purchase 

gift cards, the more likely people will be to take you up on the offer. 

  

2. Offer curbside pick-up or free delivery within a declared radius of your location. Promote this on your 

social media channels, on your website, on your Google My Business Page and with your signage. 

  

3.  Pre-sell merchandise for your upcoming postponed event, send out an email, offer up free shipping 

with purchases more than $50. Make it make financial sense to buy now instead of later. 

  

4.  Host your event virtually; live-stream it instead. Don’t cancel that event – take it online. 

  

From:  The Edge Marketing News 
  

Read More 

 

Buzzwords   

Buzzwords: Solopreneur 
Chances are you know a solopreneur. They may be a consultant or maker. The term, a portmanteau of 
“solo” and “entrepreneur,” was first used in 1992 to describe an independent entrepreneur, someone 
who developed a business that they run alone, without any employees.  
  
Some choose solopreneurship because of the flexibility it provides versus the traditional corporate 
career path. Others become an expert in their field while working as an employee, then venture out 
independently to provide their services.  
  

Video:  https://www.youtube.com/watch?v=rPBjmmPx_io 

  

The Buzz 

For Cassandra Vogeli, owner of Resonance, it’s all about paving her own path. As a wellness worker and 
meditation teacher who has an M.A. in marriage and family therapy, she provides tools, resources, and 
workshops to help others online and in person.  
  
Vogeli says she has observed some confusion about what a solopreneur is and how it differs from being 
an entrepreneur or small-business owner. An entrepreneur may start a business with the intent to 

https://iteachmarketing.wixsite.com/so/9dN7hJPhE/c?w=CXLr0WOGldFSqS_6GnYxqrPTA3pxOPcPgLREiiExjSU.eyJ1IjoiaHR0cHM6Ly9uZXdvcmxlYW5zY2l0eWJ1c2luZXNzLmNvbS9ibG9nLzIwMjAvMDUvMDUvdG9wLTEwLW1hcmtldGluZy1pZGVhcy10by1rZWVwLXlvdXItYnVzaW5lc3MtYWxpdmUvIiwiciI6IjkzYWE5N2RkLTk5NzMtNGUyNS1jN2UxLThhMjEzNmE4YmMyZSIsIm0iOiJtYWlsIiwiYyI6IjFmODkxNGQ3LWRiNmUtNDkwMS04NzI4LTNiMTYzMmU1NWRjZCJ9
https://www.youtube.com/watch?v=rPBjmmPx_io
https://iteachmarketing.wixsite.com/so/9dN7hJPhE/c?w=B3epNkiJG-yb3fuvVDDie7dekvGDbbmp3juIQjCPeuA.eyJ1IjoiaHR0cHM6Ly9oZWxsb3Jlc29uYW5jZS5jb20vIiwiciI6IjZjYWI4MTQzLTAwZjAtNDg0NS01ZGViLWJjZjJhNDM0ZjdjYSIsIm0iOiJtYWlsIiwiYyI6IjFmODkxNGQ3LWRiNmUtNDkwMS04NzI4LTNiMTYzMmU1NWRjZCJ9


employ others and scale and ultimately sell the business, but a solopreneur sets out to own it all: the 
organization, management, the actual work and all the fun risk that comes along with it.  
  
“Small-business owners might aim to keep their business small, but they still employ others, and a 
solopreneur does not,” Vogeli says. 
  
From:  The Edge Marketing News 

  

Read More 

 

Honorary Lifetime DECA Membership 

Award – Nomination Letters Being Accepted 

Do you know a deserving retired or former Marketing Educator who was an active DECA 

Advisor? Consider nominating them for this honor. Details and requirements can be found on 

our website. Applications are considered for three years before needing to be resubmitted if not 

initially selected as recipient. 

Deadline for receipt of letters is May 27 

https://www.vadeca.org/honorary-lifetime-membership 

Competitive Events Update   

Topics for Operations Research Events, Professional Selling and some Virtual Business 

Challenge changes 

https://www.decadirect.org/2020/04/06/2020-2021-competitive-events-update-and-topics/ 

DECA Board of Trustees Ballots  

Voting has now opened for the VA DECA Board of Trustees. You may only vote for candidates 

from your region. Please use the link below to access the appropriate ballot. You may only 

submit one ballot. There are no positions open this year in Region 4 – both of those 

representatives remain on the board (terms are 3 years). 

Voting ends Monday May 11, 2020 

Region 1 Ballot  https://www.surveymonkey.com/r/L93WJKJ 

Region 2 Ballot  https://www.surveymonkey.com/r/LWLFMBB 

Region 3 Ballot  https://www.surveymonkey.com/r/LS65YL6 

Region 5 Ballot  https://www.surveymonkey.com/r/LWZNS83 

DECA Distance Learning Resources 

Looking for resources to fuel your classroom's distance learning? We've compiled a full list of digital 
instruction activities from DECA and our partners. 

https://iteachmarketing.wixsite.com/so/9dN7hJPhE/c?w=WcRTp5toGV2mUepFC7QIz_oWbQEvHHg4pfLsYqOsxMY.eyJ1IjoiaHR0cHM6Ly93d3cuY29tc3RvY2tzbWFnLmNvbS9hcnRpY2xlL2J1enp3b3Jkcy1zb2xvcHJlbmV1ciIsInIiOiJmM2UzY2Y3MC1mZWVhLTQyOTEtYjE3Mi02MTlhZGE4NDY1YmQiLCJtIjoibWFpbCIsImMiOiIxZjg5MTRkNy1kYjZlLTQ5MDEtODcyOC0zYjE2MzJlNTVkY2QifQ
https://www.vadeca.org/honorary-lifetime-membership
https://www.decadirect.org/2020/04/06/2020-2021-competitive-events-update-and-topics/
https://www.surveymonkey.com/r/L93WJKJ
https://www.surveymonkey.com/r/LWLFMBB
https://www.surveymonkey.com/r/LS65YL6
https://www.surveymonkey.com/r/LWZNS83


  

2020-2021 National DECA Theme  

 

  

If there's one thing that's true about DECA members, it's their ability to surprise you. Just when 

you think you've seen it all, they find a way to break through to the 

#NextLevel. See the full creative brief and download artwork now. 

  

  

  

Articles of Interest 

Driving down costs 

Ridesharing giant Uber is laying off 3,700 workers, about 14 percent of its global workforce, according 
to a memo from CEO Dara Khosrowshahi. The cuts, which come in the wake of a pandemic-fueled drop 
in ridership, will hit communications operations and recruiting. Khosrowshahi is also giving up his $1 
million salary for the rest of the year. Uber has already ended Uber Eats service in seven markets and 
will close 40 percent of its Greenlight locations, which offer in-person assistance to drivers. The 
company reports first-quarter earnings later today. 

Uber's announcement comes just a week after rival Lyft laid off 17 percent of its workforce and a 

day after Airbnb cut 25 percent of staff, just two of the many travel brands shedding costs and 

staff as quickly as possible.  

Asos touts AR tool in the era of social distancing  

Online fashion retailer Asos is expanding its use of "See My Fit," the augmented reality tool that 

lets shoppers see what styles look like on different body types. The tool helps the company 

maintain social distancing by eliminating the need to bring models into its photo studios each 

week to shoot them wearing new styles. 

Jewelry retailer Jared to host 1,000 virtual weddings  

The pandemic has forced about 800,000 couples to postpone or cancel planned weddings thus far 

this year, according to jewelry retailer Jared. The company is offering 1,000 couples the option 

to have free virtual wedding ceremonies via its Jared.com/VirtualWedding online platform. 

Pinterest sees boosts in revenue, users ... and losses  

Pinterest yielded $272 million in revenue during the first quarter, a 35% year-over-year increase, 

and boosted global monthly active users by 26% to reach a total 367 million, but also saw a 

241% increase in net loss, according to company reports. Pinterest CEO Ben Silbermann says 

LEARN MORE 

LEARN MORE 
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http://r20.rs6.net/tn.jsp?f=0016JAgIuMQ1wUd_wRyNRpBKVblg8QT_eEeUcXDE2qLahdnxZgkQxtLGwn9A-q3eHsw6dmj-ZoIqYqG85hS30BR1vAEyEGLj9T1Izeq4wINdj83Xwx5M7Ung_QF26lu_G2LiWx_P-iw74IPZ33z1DXP9NiPkIgCiUjIKG4WSOnxl6H6wlO1ndnZwPNjKsPrRbA-t5syCO6mveewgMOIQl5-KNcgR44qZhul531XNboKAsRGR78SC3ismpRfcR_w0rjYXCya7GBy87U=&c=JvdEx_dSbphhePIHM8nPc4QAXd5r0eMhraaANYchtrW7diT0m7pnuw==&ch=BhqonnUvhdRfpeUIypCkRonOXrwVsJ1XKzt7hgPeZb2PDEX_6xOQqA==


many brands have halted or suspended ads in the wake of the coronavirus and noted spenders are 

moving "away from awareness campaigns and toward performance ads." 

Students like Snapchat for school shopping inspiration  

Snapchat research reveals that families with one high-school student are expected to spend $8.5 

billion on 2020 school supplies even if schools use remote learning during the next school year. 

The research also found that 30% of high-school students use the app to take Snaps with in-store 

filters and 70% to 75% of high-school and college students are interested in using augmented 

reality to "try on" products. An Oracle Data Cloud study found that slightly more than half of the 

20 million parents on Snapchat also use it while shopping. 

E-commerce lessons from China for US retailers  

Azoya's Franklin Chu takes an in-depth look at how brands have weathered the pandemic in 

China and outlines key lessons for US marketers. He foresees a possible increase in on-demand 

delivery services, recommends that brands use livestreaming and influencers to replicate in-store 

experiences and points to private WeChat messaging as a way for brands to engage with a select 

Sources: Lord & Taylor to liquidate, close stores  

Lord & Taylor plans to liquidate the merchandise in its 38 stores in a bankruptcy filing from 

which the company might not emerge, sources told Reuters. The stores remain closed during the 

pandemic, and the retailer is reportedly waiting to file for bankruptcy and begin liquidation sales 

until it's able to reopen the stores. 

What led up to J. Crew's bankruptcy filing?  

Madewell was a bright spot for J. Crew in the years leading up to the coronavirus pandemic, as 

revenue at the retailer's namesake brand steadily fell and debt mounted. Changing fashion trends 

and the rise of more affordable styles from new competitors were taking a toll on the J. Crew 

brand long before the outbreak spurred the company's bankruptcy filing this week, analysts say. 

Grocery robots have their moment during the pandemic  

The coronavirus pandemic has accelerated the use of robots in the grocery industry as more 

retailers turn to them to clean stores, deliver groceries to shoppers' home and perform other tasks. 

Washington, D.C.'s Broad Branch Market, for example, has pivoted to pickup and delivery 

services only and is using a fleet of six-wheeled self-driving robots to drop off grocery orders. 

Quotable Quote 

EDUCATION is the kindling or a flame, not the filling of a VESSEL.   
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