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Taking Stock with Teens Survey 

The 2019 Fall Piper Jaffray Taking Stock With Teens Survey is now live and ready for you to use in your 
classroom!  

TAKE THE SURVEY  

 

2019-2020 DECA Guide and Membership 

Video  
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Why Your Digital Marketing Strategy Needs 

Instagram 

From:  The Edge Marketing News 

Do you use Instagram for business? To me, answering that question should be the 
same as if someone were to ask: Do you have a Digital Marketing strategy? Both 
should receive an unequivocal yes. But you’d be surprised how many people bypass 
Instagram for their brand and miss out on what could be one of the best Visual 
Marketing tools out there. What makes it so great? Glad you asked. 
  
Here are five reasons Instagram Marketing should be part of your brand’s Digital 
Marketing strategy. 
  

1.    Direct Access to Your Target Audience 

2.    No Training Required 

3.    Free, Free and Free 

4.    Your Smartphone Makes It Happen 

5.    Set It and Forget It with Automation 

  
  

Read More 
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Tom Brady Edges Patrick Mahomes as 

NFLS’s Most Marketable Player  

From: The Edge Marketing News 

 
Patriots QB Tom Brady narrowly beat out Chiefs QB Patrick Mahomes for the title of 
most marketable player in the NFL, while the resurgent Browns had two players crack 
the top five, according to a survey of sports business execs, marketing analysts and 
media members conducted by THE DAILY. Browns WR Odell Beckham Jr. and QB 
Baker Mayfield rank third and fourth, respectively, with Giants RB Saquon Barkley 
rounding out the top five. Brady and Mahomes were comfortably in a league of their 
own, with no other player coming within 35 points of their final scores. 
  
METHODOLOGY: The survey was distributed to marketing/branding execs, sports 
business professors and both print and on-air football media. The 40 respondents listed, 
in order, their top five most marketable players in the NFL. Points were awarded on a 
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five-point scale, with players awarded five points for a first-place vote, four points for 
second place, etc. 

   
  
  

Read More 

 

Marketing for Good:  Tugging at the Head 

and the Heart 

 From: The Edge Marketing News 

  
Companies today are going beyond product and profit. In this era of social responsibility, people 
want their money to go toward more than just a product; they want it to support a cause as 

well. According to a 2017 report on consumers’ views of corporate social responsibility, people 

are more likely to buy from purpose-driven companies that align with their values and avoid 
companies that don’t. 
  
Marketing For Good And Why It Matters 
  
People are no longer buying only with their minds. They’re buying with their hearts too. 
  
Marketing for good means aligning a company’s brand with a social mission, like education or 
world hunger. This strategy is a win for companies and consumers -- and, of course, those at 
the receiving end of the cause. Marketers can please consumers and lead them to make 
purchases to support a cause they care about. 
  

Read More 

  

How to Boost Your Social Media Marketing 

Efforts with Gen Z 

From: The Edge Marketing News 
  

Gen Z has a lot of purchasing power, so it is critical you are connecting with them on social 

media. 

         Gen Z has $44 billion in purchasing power. 

         Since they spend nearly 75% of their free time online, it is critical to have a social 

media strategy to target them. 

         Your strategy should focus on making mobile a priority, utilizing influencers and 

practicing social responsibility. 
  
As millennials grow older, a younger generation is now emerging into the workforce. Generation 

Z, or Gen Z, is anyone born from the mid-90s to the early 2000s, and they’re the next age group 

to affect purchasing processes. 
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They make up approximately 25.9% of the U.S. population and boast $44 billion in purchasing 

power. If you don’t have a social media marketing strategy that caters to their needs, you're 

missing out on maximizing revenue and growing your customer base. 
  

Read More 

  

Becoming More Creative 

A simple definition of creativity is the ability to avoid predictable and obvious thinking. 
It's looking beyond what exists to what could be. Creativity can be applied to almost any 
situation. 

In today's competitive, global world, companies of all types and sizes look for 
employees who can be creative at all levels of work. Maybe you have never considered 
yourself creative. Can you become more creative? Yes. 

 Creativity is a combination of intuition, education, experience, insight, critical thinking 
and imagination. The more of these assets you possess, the more creative you can be. 

Identifying your existing creativity skills and those you need to develop is the first step 
to becoming more creative. 

 

• Intuition is the ability to understand something immediately, without the need for 
conscious thought. 

• Experience gives you history that helps you look at things in different ways. The 
greater your experience in a career, the better to analyze what does and does not 
work on the job. 

• Insight refers to seeing a situation for what it really is—being able to realize what is 
real versus only your perception or what you prefer to believe. 

• Critical thinking occurs when you analyze options. 
• Imagination allows you to see beyond what currently exists to what could be. 

How do you build your personal creativity? To a large extent, you control how creative 
you are. Start developing your creativity right now by doing the following: 

• Pay attention to what is going on around you. 
• Speak less and listen more. 
• Give up your personal biases about what is the best. 
• Let go of the inclination to try to know everything. 
• Allow your thoughts to roam and be open to ideas from others that encourage your 

thinking. 
• Avoid analyzing how an idea or solution will affect you personally. 

Action: Do you believe you can be creative in your current job, volunteer group or 
school club? If yes, explain how. If no, analyze what is holding you back and describe 
what you believe the problem is. 

© Career Solutions Publishing 

Articles of Interest 
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Ad of the day: Singapore Airlines just released a musical track made up of ambient 
sounds from one of its Airbus A350s, and it’s charming. The airline and 
TBWA\Singapore worked with Seattle-based musician Chong the Nomad on the track, 
which celebrates the opening of a new non-stop Singapore-Seattle route. You’ll never 
hear the “fasten seatbelts” chime in quite the same way again. 

Google under pressure 
Over half the state attorneys general in the U.S. are getting ready to investigate Google 
for possible antitrust violations, The Washington Post reports. (CNN Business, following 
up on The Post’s scoop, says the investigations focus on Google’s giant advertising 
business.) As The Post writes, “Over the past year, regulators around the country have 
grown increasingly wary of the power wielded by Silicon Valley, questioning whether the 
industry’s access to vast amounts of proprietary data — and deep pockets — allow 
companies to gobble up rivals and maintain their dominance to the detriment of 
consumers.” In this case, The Post says, an official announcement on the probes is 
expected Monday in Washington D.C. Some context from eMarketer: “Google will 
remain the largest digital ad seller in the world in 2019, accounting for 31.1% of 
worldwide ad spending, or $103.73 billion.”   

Ariana Grande vs. Forever 21 

These are not-so-great times for Forever 21. Last week Bloomberg News reported that the mall 

brand is preparing for a potential bankruptcy filing. And now Ariana Grande is suing the brand 
for allegedly using her image on social media without her permission, and for hiring a “lookalike” 
model to dress up like Grande in her music video for the song “7 Rings.” The New York 

Times reports that Grande is seeking at least $10 million in damages, and that the brand 

disputes the claims. The Times adds: 

“After Grande released the hit song ‘Thank U, Next’ last November, Forever 21 reached out to 
her representatives to suggest an endorsement deal that would be centered on social media, 
the lawsuit said. Grande’s representatives considered the deal but ultimately declined because 
the fashion retailer wasn’t willing to pay Grande enough.” 

In other words, she told them "Thank U, Next." 

Uber and Lyft tangled with lawmakers 

Why it matters: A bill working its way through the California legislature would make it 

difficult for Uber and Lyft to continue classifying drivers as independent contractors. The 

two companies aren't keen to have to designate drivers as employees, so they issued a 

proposal that would see drivers paid $21 per hour of drive time, granted sick leave and 

perhaps even allowed to unionize. This tussle could get very interesting and have big 

repercussions for the future of the ride-sharing industry. 

Swimmers ready to track heart rates in the pool 

Why it matters: Treadmills, exercise bikes and ellipticals have been able to display the 

user's heart rate for a long time. Swimmers will soon be able to access that same 

information throughout their workout via swim goggles with augmented reality features. 

Walmart de Mexico ramps up competition with Amazon 

Walmart de Mexico has launched three-hour delivery on around 12,000 items as its 

latest move to compete with Amazon for online shoppers. The retailer opened two 

dedicated e-commerce fulfillment centers in Mexico this year. 
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Will Amazon drain D.C.'s tech talent pool? 

Some technology startups in Washington, D.C., are closely watching Amazon as it 

starts hiring for its second headquarters nearby in suburban Virginia. "[T]he fear is that, 

at first, Amazon is just going to hire our people ... and technical workers who are skilled 

will become more scarce and more expensive," local entrepreneur Reid Lewis says. 

Walmart to offer primary, dental, mental health care 

Walmart is pushing further into primary care with the debut in September of a Walmart 

Health clinic in Dallas, Ga., that will also offer hearing, dental care, vision testing and 

mental health counseling sessions. "I would put this in the broad category of retailers 

looking for services that give them opportunity for growth," said Galileo Health CEO 

Tom Lee, who also founded One Medical. 

Dollar General grows with private-label, fresh food 

Dollar General expects to grow from 16,000 to 21,000 stores by the end of the year, as 

sales continue to grow along with launches of new private-label brands in categories 

including beauty. The retailer is also expanding its DG Fresh in-house distribution 

program for fresh and frozen food, which generates about 8% of sales. 

  

Quotable Quote 

Be the change you wish to see in the World. 
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